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Abstract: Hosting a sporting event that attracts large crowds will increase the number of
visitors to an area. This will also boost the tourism, restaurant, and lodging sectors, which in
turn will boost the local economy. The purpose of this study is to provide an overview and
analysis of the impact of sporting events on tourism in the city of Bandung. A survey was
conducted to gather information regarding the impact of sporting events on the tourism
sector and the economy in the city of Bandung. A total of 145 respondents, consisting of
athletes, parents of athletes, spectators, committee members, and sports professionals, agreed
to complete a public observation questionnaire regarding the implementation of sporting
events in the city of Bandung. The analysis shows that three types of tourism expenditure—
cost of staying at a hotel, cost of meals in restaurants, and cost of visiting tourist attractions—
have a positive and significant correlation. The strongest relationship was between food costs
and tourist attraction costs (r = 0.776), indicating interrelated consumption patterns. Tourism
promotion through sporting events can also encourage local development, community
cohesion, and position a region in the tourism market. Government support in the form of
policies and sponsorship is key to the success of sporting events.

Keywords: Sport Event; Sports Event; Tourism; Bandung City

1. Introduction

Sports tourism, a rapidly growing sector at the intersection of sport and tourism,
encompasses travel to participate in, watch, or visit sport-related attractions [1].
Sports tourism can be categorized into five main areas: attractions, resorts, cruises,
tours, and events [1]. Some argue that sports tourism is essentially event tourism,
governed by the principles of event management [2]. This field is characterized by a
diverse range of offerings and services, driven by the experiential appeal of sport
culture [3]. Sports tourism differs from casual sports participation during vacations,
as it involves intentional travel to experience sport culture [3]. Despite its growing
popularity, participation in active sports tourism remains stratified by gender, class,
and race, with the typical participant being male, wealthy, and college-educated [4].
This highlights the need for further research into participation patterns and potential
barriers to sports tourism [4].

Sports tourism has emerged as a significant sector with the potential to promote
sustainable development and peace in various regions. Sports tourism offers oppor-
tunities for local economic growth and community engagement when organized
through collaboration between sports and tourism institutions, decision-makers, and
local communities [5]. Sports tourism can contribute to the sustainability of destina-
tions by supporting active lifestyles and offering unique experiences that highlight
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natural and cultural assets [6]. Furthermore, cross-border sporting events can foster
peaceful relations between conflicting parties, as demonstrated by the Bethlehem to
Jerusalem Peace Run [7]. Research interest in sports tourism and sustainability has
grown significantly since 2002, particularly following the publication of the UN Sus-
tainable Development Goals in 2015 and the hosting of major sporting events [8], [9].
Sports tourism is a growing sector that combines sports and tourism, offering diverse
experiences and economic opportunities [3]. Sports tourism encompasses active par-
ticipation and spectator-led events, reflecting a societal shift toward individualiza-
tion and self-realization through physical activity [10]-[12].

Sport has significantly shaped Canadian culture, particularly through ice
hockey, national sporting successes, and sporting heroes, which are strategically in-
corporated into tourism promotion [13], [14]. The Movement Culture concept inte-
grates sport into physical education, recognizes the growing trend of participation,
and maintains educational objectives [10]. Modern sport and recreation tourism is
influenced by the acceleration of society, increasing work pressure, and the increas-
ing desire for well-being and recreation [15], [16]. Sport tourism offers opportunities
for intercultural encounters and international understanding; organizers must focus
on creating experiences to meet customer needs and remain competitive in the tour-
ism market [16], [17]. Sport and tourism activities are a new concept that can be de-
veloped to support the development of a region. In this study, the researcher intends
to analyze studies related to the implementation of high-achieving sport activities for
tourism.

From the results of field observations, the problems that arise related to regional
development through the implementation of sports activities are expected to serve as
a reference that sports activities can have a positive impact on sports development in
a region. The implementation of sporting events that attract a large number of partic-
ipants will have an impact on increasing visits to an area; this will also have an impact
on improving the tourism sector, restaurants, and lodging, which will improve the
economy of a region. Therefore, it is very important to make an analysis and study
of the implementation of sports activities on the development of a region. It is hoped
that it can serve as a reference for policymakers to be able to facilitate and create a
policy related to the implementation of sports as part of the development of a region.
The purpose of this study is to create an overview and analysis of the implementation
of sports events on tourism in the city of Bandung.

1. Methods

2.1 Design

This study aims to analyze the impact of sporting events on tourism in the city
of Bandung using a descriptive approach. The research design used was an analytical
survey, conducted to collect data related to the influence of sporting events on the
tourism sector. As a tourist destination with a variety of cultural and natural attrac-
tions, Bandung frequently hosts sporting events, which have the potential to attract
both domestic and international tourists.

This survey was conducted by identifying various sporting events held in the
city of Bandung and then collecting data from event attendees and tourism stake-
holders regarding the impact of these events on the number of tourist visits, the du-
ration of their visits, and tourist expenditure. Furthermore, this study also explored
the direct impact of sporting events on the accommodation, restaurant, and other
tourism-related economic sectors.

2.2 Respondence

The survey was conducted on 145 respondents consisting of athletes, parents of
athletes, spectators, committees, and all sportspeople involved in sporting events
held in the city of Bandung. There are 5 events that are the target respondents in this
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study, namely, the Bandung Race 10K running event, the Indonesia Pingpong
League, the 2025 Equipment & Classic Weightlifting Open Championship, the 2025
UPI KARATE CUP V, and the 2025 West Java swimming series 1, Balance Open 2025
Roller Skating sport.

2.3 Research Instrument

The public observation instrument related to the implementation of sports
events in the Bandung City environment used in this study refers to the logic model
policy evaluation theory, (12) which consists of 6 dimensions, namely context (policy
context, organization, and activity objectives), input (activity participants and
budget), activity (activity volume, activities, and budget spent by participants), out-
put (participants, amount of income, impact on MSMEs, and improving regional im-
age), outcome (behavior, social conditions, and facilities), and impact (achievement
of the objectives of organizing high-achieving sports events).

Table 1. Public Observation Research Instruments Related to Sport Tours in the City of Ban-

dung
Variabel Source Dimension Indicator Question
What do you think about the organiza-
tion of achievement sports events in
Policy Context the city of Bandung?
Contex Organisasi Is there a need for the role of the gov-
Activity Objectives ernment, such as KONI or related
agencies, in organizing achievement
sports events in the city of Bandung?
Activity Partici- Participant's origin
Input pants How much does it cost to buy team T-
Budget shirts and other equipment?
How long have you been participating
in the event activity?
Did tay at a hotel while in Ban-
Volume of Activity d;ny;) 1 stay ata hotel whtle In ban
Other Activities Are g'ou visiting tourist attractions in
Activity Outside of Partici- Y &
.. the city of Bandung?
pating in Events . .
Do you use public transportation
Budget Issued oo .
Sport Policy: I while in the city of Bandung?
port Toucy: - Logic Are You Visiting Shopping Malls in
plementation of
. Model Bandung?
Achievement . o P
. Policy How many families are participating?
Sports Activities .
Evalua- How much does it cost to stay at a ho-
for Bandung .
. . tion [18] .. tel?
City Tourism Participants -
How much do you spend to visit tour-
Total Revenue ist attractions?
Output Impact on MSMEs )
. . How much do you spend to buy sou-
Improving the im- . .
age of the region venirs and eat during the event?

8 & What do you think about the organiza-
tion of achievement sports events in
the city of Bandung?

How did the people of Bandung re-
d?
Behaviour spon . . qo
. . What was your impression while in
Outcome Social conditions .
Facilities the city of Bandung?
What do you think of the public facili-
ties in the city of Bandung?
Achievement of the What impact do you think arises from
purpose of organiz- the implementation of an achievement
Impact ing an achievement sports event in the city of Bandung?

sports event in the
city of Bandung

2.4 Procedure and data analysis



Balneo and PRM Research Journal 2025, 16, 3 40f12

This research was a survey study in which the data collection team administered
a pre-compiled electronic public observation questionnaire regarding the implemen-
tation of sporting events in Bandung to respondents who agreed to complete it. The
data was then analyzed using the statistical application Jamovi version 2.6.

2.  Results

The following are the results of the data analysis that has been obtained, pre-
sented in the form of tables and graphs below.

Table 2. Description of Research Data Related to Costs Incurred by Participants When Taking
Part in Sports Events (in rupiah)

Cost of Staying Cost of Meals in Cost of Visiting
at a Hotel Restaurants Tourist Attractions
N 145 145 145
Mean 910345 768966 734483
Median 500000 500000 500000
Standard deviation 660568 500072 382132

Table 2 describes the data description of this study. The number of respondents
was 145 people; all respondents answered completely for all three components of
travel expenditure. The mean score for hotel stays had the highest average, at around
Rp 910,345, indicating that this expenditure tends to be the largest of the three cate-
gories. Restaurant meals and visits to tourist attractions had slightly lower but still
significant average costs (Rp 768,966 and Rp 734,483). Interestingly, the median for
all categories was the same, at Rp 500,000, indicating that half of the respondents
spent less than Rp 500,000, and the other half spent more. The discrepancy between
the mean and median indicates an asymmetrical distribution of the data, likely con-
taining outliers or respondents with very high expenditures. Standard Deviation: Ho-
tel stays had the highest standard deviation (Rp 660,568), indicating the greatest var-
iation among respondents. In contrast, visits to tourist attractions had the smallest
standard deviation (Rp. 382,132), indicating more uniform spending in this category.

Next, a correlation analysis was conducted to see the relationship between the
three variables above, namely cost of staying at a hotel, cost of meals in restaurants,
and cost of visiting tourist attractions.

Table 3. Correlation Matrix of Cost of Staying at a Hotel, Cost of Meals in Restaurants, and
Cost of Visiting Tourist Attractions

Cost of Staying Cost of Visiting Cost of Meals in

at a Hotel Tourist Attractions Restaurants
P ' _
Cost of Staying at a carsons?t
df —
Hotel
p-value —
Cost of Visiting T Pearson's r 0.359 —
os. of Visi m.g our- i e —
ist Attractions
p-value <.001 —
Cost of Meals in R Pearson's r 0.483 0.776 —
ost of Meals in Res- i o) 113 —
taurants
p-value <.001 <.001 _

Table 3 presents the results of the Pearson correlation analysis (Pearson’s r) used
to examine the relationship between three components of travel expenditure: Hotel
stays Visits to tourist attractions Eating at restaurants Degrees of Freedom (df): All
correlations were calculated with degrees of freedom (df) = 143, which corresponds
to the number of respondents minus 2 (N-2). Correlation Value (Pearson’s r): 0.359
between hotels and tourist attractions, which is a moderate positive correlation, indi-
cating that the higher the hotel costs, the higher the costs for tourist attractions. A
correlation value of 0.483 between hotels and restaurants shows a moderate-strong
positive correlation, meaning that people who spend more on hotels tend to also
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spend more on eating at restaurants. Correlation value of 0.776 between tourist at-
tractions and restaurants, which is a very strong positive correlation, indicating that
these two types of expenditure are highly related, perhaps because they occur simul-
taneously during travel. Significance Level (p-value): All relationships between var-
iables are highly statistically significant (p < .001), meaning there is a very small
chance that these relationships occurred by chance. Therefore, it can be concluded
that there is a positive and significant relationship between the three types of travel
expenditure. The strongest relationship occurs between food costs and tourist attrac-
tion costs (r = 0.776), indicating interrelated consumption patterns. The more expen-
sive one component is, the more likely it is that the other component will also be
expensive, reflecting a tendency toward consistent travel styles (e.g., luxury vs.
budget travel).

f Staying at ¢ :iting Tourist. vieals in Res
Corr Corr -
1.06-06 - 4 Cost of Staying at a Hotel

1500000 < .

\A\/ o Cost of Visiting Tourist Attractions
1000000 /
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1000000 ..
~~~~~~ . . .

e

.
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Figure 1. Correlation Matrix Plot of Cost of Staying at a Hotel, Cost of Meals in Restaurants,
and Cost of Visiting Tourist Attractions

3.1 Equipment Cost Analysis
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Figure 2. Cost analysis of equipment costs based on sport
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Figure 2 shows the visualization of the interpretation of each sport as follows:

Karate & Weightlifting has a wide distribution of expenditure, with many partici-
pants spending between Rp500,000 and Rp2,000,000, indicating high variation be-
tween individuals. Pencak Silat & Skates tends to be concentrated around
Rp1,000,000, with a narrower variation, indicating more consistent costs between
participants. Taekwondo: Shows a distribution that is elongated to the right, meaning
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there are some participants who spend very large amounts (outliers towards expen-
sive). Table Tennis & Chess: Shows a lower average expenditure than other sports,
with a concentration of around Rp600,000-Rp1,000,000. Swimming & Running: Has
a wide distribution shape but is generally more concentrated below Rp1,000,000. The
analysis results can be concluded that there are significant differences in expenditure
on competition equipment between sports. Sports such as karate, weightlifting, and
taekwondo tend to have higher equipment costs, while chess and table tennis have
lower costs. This chart helps in budget planning, subsidies, or sports coaching based
on equipment needs.

3.2 Comparative analysis of the cost of staying at a hotel for participants from
Bandung and outside Bandung.

»
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Cost of Staying at a Hotel Regional Origin

Figure 3. Comparative analysis of the cost of staying at a hotel for participants from Bandung
and outside Bandung

Figure 3 shows a visualization of the distribution of overnight stay costs in the
form of density. The boxplot in the violin depicts the categories of respondents from
Bandung and outside Bandung City. The cost of staying at a hotel is depicted in ru-
piah. A logarithmic scale is displayed (e.g., 1e+06 = Rp1,000,000). Interpretation per
category of origin shows that respondents from Bandung have a wider and multi-
modal distribution (having several peaks), indicating that most stay at a cost below
Rp1,000,000. However, there are also groups who stay at high-cost hotels
(Rp2,000,000-Rp3,000,000), perhaps due to a preference for more comfort or high-end
accommodations and lower median spending compared to those outside the city.
Meanwhile, respondents from outside Bandung show a distribution that is more con-
centrated in low-cost accommodations, with the majority staying at hotels below
Rp1,000,000. There's a slight peak above Rp2,000,000, indicating a small number of
out-of-town respondents opting for expensive hotels. Overall, spending variation is
smaller than for respondents from Bandung. Therefore, it can be concluded that re-
spondents from Bandung showed a higher variation in hotel spending, ranging from
inexpensive to very expensive. Respondents from outside the city stayed more often
in low-cost hotels, likely due to time constraints or efficiency considerations during
their visit. This graph shows that region of origin influences accommodation con-
sumption patterns, which is important to consider when planning accommodation,
subsidies, or event logistics in Bandung.
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Figure 4. Comparative analysis of the cost of visiting tourist attractions for participants from
Bandung and outside Bandung City

Figure 4 shows a visualization of the distribution of costs for visiting tourist at-
tractions for participants from Bandung and outside Bandung. Respondents from
Bandung showed a more varied cost distribution with several peaks (multimodal).
Three main expenditure groups were seen around IDR 500,000 - IDR 1,000,000 and a
small portion between IDR 1,500,000 - IDR 2,000,000. The median expenditure was
higher than respondents from outside the city. This indicates a tendency for local
residents to be more active in visiting various tourist attractions with a wider range
of costs. Meanwhile, respondents from outside the city of Bandung mostly spent be-
low IDR 1,000,000, with a fairly sharp distribution at the beginning and quickly de-
clining. There was a slight increase in density above IDR 1,500,000, but it was very
small. The distribution shows that respondents from outside the city are more eco-
nomical or selective in tourist visits, perhaps due to time constraints and the main
focus on certain activities (for example, competitions or work). Conclusion: Region
of origin influences tourist consumption patterns: Respondents from Bandung tend
to spend more on tourist visits, with greater variation in expenditure. Respondents
from outside the city have expenditures that are more concentrated at the low level.
These findings are important for: Local tourism promotion strategies Determining
tour packages Planning subsidies or managing tourist attraction tickets.
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Figure 5. Comparative analysis of the cost of meals in restaurants for participants fromBan-
dung and outside Bandung City

Figure 5 visualizes the distribution of restaurant dining expenses based on re-
spondents' region of origin, namely those from Bandung City and those from outside
Bandung City. Respondents from outside Bandung generally spend less on dining,
with the majority of expenditures being below Rp 100,000. Respondents from Ban-
dung show a more varied distribution of expenditures, including high expenditures
(Rp 150,000-250,000), which are less common among respondents from outside the
city. The curve from Bandung tends to have two peaks (bimodal), indicating two
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dominant spending groups: one in the low range (~< Rp 100,000) and another in the
medium to high range (~Rp 150,000-200,000). The curve from outside Bandung
slopes down more sharply, indicating that the majority of respondents from outside
the city tend to be frugal when it comes to dining at restaurants. Conclusion: This
figure shows that region of origin influences restaurant dining expenditure patterns.
Respondents from Bandung tend to have higher and more varied expenditures, while
respondents from outside Bandung are more concentrated in lower expenditures.
This data can be useful for studies of consumption behavior, restaurant business
strategies, or local economic research.

3. Discussion

The analysis results show that the three types of tourism expenditure, namely
cost of staying at a hotel, cost of meals in restaurants, and cost of visiting tourist at-
tractions, are positively and significantly correlated. The strongest relationship is be-
tween the cost of meals and the cost of tourist attractions (r = 0.776), indicating inter-
related consumption patterns. It is likely that other components will become more
expensive as the cost of one component increases, indicating that tourism styles tend
to be consistent; for example, luxury tourism compared to budget tourism. Major
sporting events can have a significant impact on regional economic development in
various ways. These events attract tourists, create jobs, generate income for local busi-
nesses, and stimulate infrastructure investment [19]-[22]. The economic benefits can
be substantial, with estimates that a single rugby match can contribute around £20
million to the Scottish economy and £12 million to the Edinburgh economy [21].
However, the long-term economic impact depends on the effective management of
sports infrastructure post-event and its integration into urban development strategies
[19]. While both small- and large-scale events can contribute to regional develop-
ment, proper planning is essential to maximize benefits and minimize potential neg-
ative impacts [22]. The study also highlighted the need for public-private partner-
ships and sustainable use of sports facilities to ensure long-term economic benefits
[20], [23].

1.  Organizing sports events and tourism

Organizing sporting events also has an impact on tourism sector revenue in Ban-
dung City, especially culinary tourism and other tourism such as shopping places,
malls, museums, and other tourist attractions. Data shows that the cost of eating at
restaurants and visits to tourist attractions has an average cost that is slightly lower
but still significant (Rp 768,966 and Rp 734,483). Sports tourism, especially through
organizing championships and events, can have a significant impact on the regional
economy. These events can increase tourist attraction, improve the image of the des-
tination, and drive economic income [24]. Studies show that sports tourism events
can contribute up to 3.1% to regional GDP [25]. However, the economic impact may
be limited in the short term and does not result in a stable increase in indicators such
as gross domestic product (GDP) or investment [26]. Small- and large-scale sporting
events have the potential to contribute to regional economic development, create
jobs, and generate income for local businesses [22]. Challenges include high costs of
organizing, environmental issues, and pressure on local resources [24]. To maximize
benefits and reduce negative consequences, strategic planning, community partici-
pation, and effective management strategies are essential [22], [24].

The amount of lodging costs reported by respondents attending the event indi-
cated that they stayed in hotels costing less than Rp1,000,000. However, there was
also a group who stayed in high-cost hotels between Rp2,000,000 and Rp3,000,000,
perhaps due to a preference for the upper class or a lower median expenditure com-
pared to those outside the city. Meanwhile, respondents from outside Bandung indi-
cated that they stayed more in low-cost hotels. Research on the impact of sporting
events on hotel revenues and the local economy has shown mixed results. While
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some events, such as NASCAR races and political conventions, significantly increase
hotel occupancy, prices, and revenue in Charlotte [27], many others have no signifi-
cant impact. In Los Angeles, sporting events and concerts at Staples Center cause
small revenue increases for nearby hotels but decreases for hotels farther away, re-
sulting in no overall positive impact [28]. The impact of Southeastern Conference
football games on hotel demand varies widely, depending on the quality of the teams
and opponents [29]. In Indonesia, the National Games (PON) affected total regional
tax revenue, restaurant tax, and entertainment tax in the short term but did not affect
hotel tax revenue [30]. These studies show that the relationship between sporting
events and hotel revenue is complex and context-dependent.

2. Community Economic Development

The analysis concludes that sports differ in the amount of money spent on com-
petition equipment such as jerseys and other gear. For karate, weightlifting, and
taekwondo, equipment tends to be more expensive, while chess and table tennis tend
to be cheaper. This graph is useful for budget planning, subsidies, and sports organ-
izations based on equipment. Research shows that hosting sporting events can have
a positive economic impact on local businesses, including sports equipment provid-
ers. Studies have found that such events can increase sales, profits, and employment
for local companies [31]-[33]. Small-scale events in mid-sized cities have shown
promising potential in generating economic benefits, particularly through increased
hotel occupancy [34]. However, the long-term sustainability of these impacts remains
uncertain, with factors such as event scale, location, and management influencing
outcomes [32]. Public support for hosting events is generally high, especially in low-
income countries, although concerns about public sector deficits can influence atti-
tudes [35]. To maximize economic benefits, researchers recommend comprehensive
impact assessments, effective planning, stakeholder engagement, and sustainable de-
velopment strategies [32], [34]. Overall, while sporting events can stimulate local
economies, careful planning and management are critical to success.

3.  Government Support

Government policy plays a crucial role in supporting sporting events, influenc-
ing national and international competitions. The Bandung City Sports Agency and
the National Sports Committee (KONI) play a crucial role in supporting sporting
events held in Bandung. Bidding for major sporting events has become increasingly
competitive and politicized, with government support key to success [36]. Govern-
ments use sporting policy to generate political support and strengthen citizen values,
while opposition parties can exploit sport to undermine systemic support [37]. Can-
ada's 1967 federal sport policy exemplifies how governments develop strategic ap-
proaches to selecting events that benefit amateur sport and meet national objectives
[38]. Sports development policies often encompass educational, recreational, and
achievement-oriented aspects, aiming to improve public health, build national char-
acter, and enhance the country's international reputation [39]). However, certain gov-
ernment policies, such as taxation, have the potential to undermine the competitive-
ness of national governing bodies in event bidding [36], highlighting the complex
relationship between government policy and sporting events.

Additionally, sponsors play a crucial role in organizing sporting events, provid-
ing financial, technical, and expert support [40]. In return, sponsors benefit from en-
hanced brand image, increased customer exposure, and higher sales [40]. Sports
sponsorship is an effective marketing tool for building brand awareness and offering
networking opportunities [41]. However, cultural factors can influence the effective-
ness of sponsorship, especially in global sporting events [41]. Sponsors are motivated
by various factors when participating in sporting events, including economic, socio-
logical, and psychological considerations [42]. Experiential sponsorship activations
encourage high levels of active participation and a meaningful brand experience. To
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References

attract more spectators and increase sponsor visibility, event organizers should focus
on relevant messaging, flexible ticket pricing, and accessibility across platforms[42].
Additionally, fan engagement through social media can enhance branding opportu-
nities for event sponsors [42].

The impact of sporting events has expanded beyond mega-events to include
non-mega and local events, with a growing focus on social impacts alongside eco-
nomic ones [43], [44]. Studies have found that hosting events can positively influence
citizens' perceptions of social impacts, attitudes towards the city, and word-of-mouth
behavior [45], [46]. Local governments play a crucial role in event planning and lev-
eraging these impacts for community development [43]. Longitudinal studies have
revealed changes in citizens' perceptions before and after events, highlighting the im-
portance of sustainable event management [45], [47]. While economic impact assess-
ments are still prevalent, research is increasingly examining intangible impacts such
as destination image and consumer behavior [44]. However, there is a paucity of re-
search on the impact of sporting events on health and education[44], [48].

4. Conclusions

Sporting events play a vital role in tourism and regional development, offering
economic and social benefits. They attract tourists, create jobs, and generate revenue
for local businesses. Both small- and large-scale events can contribute to regional eco-
nomic growth, such as for micro, small, and medium enterprises, as well as increas-
ing hotel occupancy and visits to tourist attractions within Bandung. Furthermore,
sporting events enhance destination image, improve infrastructure, and strengthen
Bandung's regional identity. Tourism promotion through sporting events can also
foster local development, community cohesion, and position the region in the tour-
ism market. However, challenges such as high costs and environmental concerns
must be addressed. The involvement of government policymakers and sponsors is
crucial in supporting sporting events. Strategic planning, community participation,
and modern technology can help optimize opportunities and mitigate the negative
consequences of sporting events in Bandung.
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